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The purpose of this article is to assess the mobility of students as a tourist, as well as to draw
attention to an important segment of the tourism market formed by the students. The study will
consist of assessing the expenditure, destinations, as well as assessing the size of the market
segment created by the students. Tourism is an important part of the economy, especially in less
industrialized regions. The research was conducted among tourism and recreation students in
Wroclaw universities, as potential contributors to tourism products.
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Tourism market is one of the economic activities part with most significant potential to
create growth and jobs in the EU. According to the narrow definition of tourism generates
about 4 % of EU GDP (6 % of GDP Polish), 8 million jobs (4 % of the workforce).
However, its interdisciplinary nature and indirect contribution to GDP is much higher -
tourism generates about 11 % of EU GDP and provides about 12 % of all jobs. This sector
contributes significantly to achieving the Lisbon objective to create more and better jobs.

Since 1989 the Polish market of tourist services has become a part of the new market
economy. This gave the opportunity for rapid development of the sector, but also forced
a change in the approach to service provision. The development of tourism and its strong
implications for the economy led to increased interest in education in the field of tourism.
This is confirmed by statistical data on tourism industry in Poland. In 2011, the collective
accommodation facilities in Poland used by 21,5 million people. There has been a 5 %
increase in the number of tourists compared to 2010. The number of foreign tourists visited
Poland in 2011 amount to 4,4 million, with an increase from the previous year of 6,6 %.
Percentage of foreign tourists in Poland was the same and amounted to approximately
20,5 % [4]. Increase in the number of domestic and foreign tourists in Poland, is a sign
of the growing market for these services and can guess about their future development. It
should also be noted that this increase occurs at the time when among the public opinion
there is a perception of a crisis and that related financial difficulties of households. Instead
of good prognosis and an increase in the size of the tourist market the tourist services
should also be aware of the existing and emerging threats and changes that may affect the
business sector. The main threats include [1]:
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*  The aging of the population,

. Smaller families,

* Increase in the number of experienced travellers

*  The demographic problem,

. Increase awareness of health,

*  Increasing role of the Internet in the marketing and information

*  An increase in the role of communication and information via mobile phone and

*  The creation of societies online

. Increasing consumerism of material goods,

. The availability of low-cost airlines,

*  The occurrence of extreme weather

. Increase awareness of the environmental,

»  Terrorist threats, political disturbances,

*  Increasingly sophisticated consumer tastes,

*  The development of innovation.

Specifying the foregoing points should be considered more as change, not as a threat.
It is obvious that the free market is subject to constant change and in such conditions force
flexibility to change and adapt the offer to the market trends. Polish society is currently in a
demographic crisis, which in a slow but predictable way will affect tourism industry as well
as other economy sectors. The decrease in fertility Polish families is simply reducing the
number of potential buyers of tourism services. The possibility and ease of acquisition of
foreign trip will increasingly aware tourists as a consumer. The tourist experience affects the
growth requirements for the services of travel products. Thanks to modern communication
technologies tourists can easy compare and consult the services, which can be a big threat
to the bidders set to rapid achievement of revenue with little regard for the quality of the
service offered. Growing awareness of health-related, will lead to increased demand for
active tourism and products associated with biological regeneration. The growing number
of educated people will also increase interest in cultural, historical and religious tourism.
The changes that have significantly proceeded to market of tourist services in Poland are
related to new technologies. Internet allows one to find deals not only the best quality, but
also the best price. The growing popularity of wholesale purchases will affect negatively
on the profitability of companies in the travel industry. Availability of virtual traveling,
presentations and multimedia materials to encourage people to visit certain attractions may
be their substitute. Global climate changes disrupt the planning of future revenues by the
offered in the tourism sector, in addition to deter buyers who are concerned by the failure of
relaxation due to rapidly changing weather conditions. Today’s buyer expects personalized
products in a precise matching their needs. The functioning of the tourism industry is
nowadays a very interesting issue because the observable is its continuous development,
while the occurrence of a number of factors that could cause disruption to the business. It
seems almost necessary to conduct research about the changes and trends in the sector.

One of the changes observed in recent years is the growing awareness of the technology
innovation and knowledge for the functioning of the tourism industry, which is reflected
in the possibility of higher education in this business area. Educational services market
in Poland offers candidates a degree in tourism and recreation, is a response from the
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school to labour market demand for specialists in this sector of the economy. Studies in this
direction are among the subgroup of studies in the field of services for the population. This
means that a graduate of this line should have knowledge not only from the knowledge of
the land and geography, but also should understand the specifics of the tourism industry.

In the year 2010 studied in Poland two million students. It’s a little more than 5 % of the
whole Polish population. Students are people much more mobile than working people and
because of their age more independent in decision-making than those of school age. More
than often they have their own money budget. Such a large number of people create a part
of the tourism market, which should not be ignored in the analysis of the market. In the
1990/1991 academic year the total number of students in Poland amounted to 403 824. For
the 2005/2006 academic year the number of students constantly growing and its peak was
1 953 832. The subsequent decline in the number of students is due to demographic factors
and expect further fall in demand in the coming years. It should be emphasized that the
number of students compared to the academic year 1990/1991 is still more than four times
higher. However, forecasts for the number of students is not optimistic, expected to fall to
about 1 200 000 in 2025 [2]. This process was largely caused by the decreasing number of
graduates of secondary schools (tab. 1). Decreasing the demand for educational services at
a higher rate in Poland puts you in a difficult situation, universities, mo

stly private, which are not on offer free full-time. Demographic change will reduce the
demand for the provision of training services not only at a higher level.

Table 1
Graduates of secondary schools in Poland

1990/91 | 1995/96 | 2000/01 | 2005/06 | 2006/07 | 2007/08 | 2008/09 | 2009/10 | 2010/11

The number of

graduates of 92484 | 141233 | 194426 | 235987 | 233336 | 232208 | 231 117 | 218912 | 209 115

secondary schools

Source: own study based on Central Statistic Office data.

These problems may experience above all bidders and humanities courses, which are
considered in the opinion of the general public for directions, after the completion of which
it is difficult to find a job according to the profile of education.

The slight decrease in the last academic year is also reflected in the net enrollment
ratio and gross (tab. 2). This rate reflects the percentage of people enrolled at a given level
and the percentage reflects the interest of educational services at a higher level, regardless
of the quantitative changes in the population.

Table 2
Enrollment rate in higher education in Poland
Enrollment rate 1990/1991 | 1995/1996 | 2000/2001 | 20052006 | 2010/2011 | 2011/2012
Gross 12,9 % 22,3 % 40,7 % 48,9 % 53,8 % 53,1 %
Net 9,8 % 17,2 % 30,6 % 38,0 % 40,8 % 40,6 %

Source: own study based on Central Statistic Office data.
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In the 1990/1991 academic year the percentage of people associated with higher
education to the total number of people in this age group was 9,8%, and just 10 years later,
the share of students has tripled. Over the next 10 years the increase was not as large and
in the 2010/2011 academic year the net enrollment rate reached nearly 41 %. It was not
until the next 2011/2012 academic year there was a slight decrease in net enrollment ratio.
Similar changes are gross enrollment ratio. While the number of students in the 2005/2006
academic year reached a maximum, the rate of enrollment rates, both net and gross increase
for the year 2010/2011. This means that the interest in education at the tertiary level was
still rising and now, despite a small decrease, remains almost constant.

The purpose of the survey conducted among the students of tourism and recreation
was to diagnose the true mobility, as well as objectives, preferred tourist destination and
expresses for that purposes. The concept of tourism is associated with trips for the purpose
of outside employment for a period longer than 24 hours, or leave permanent residence.
The concept of recreation to stay connected to the active recreation, either in nature or
involving exploring new places.

Selection of students of tourism and recreation is not accidental. The intention of the
research was to diagnose the surveyed students as future professionals of the tourism
industry have been actively involved with tourism. The study was conducted among the
students of the University of Business in Wroclaw studying in full-time on the faculty of
tourism and recreation. Students completed electronically prepared questionnaire consisting
of 10 questions, some questions would allow them to select multiple choice. A total of
twenty students filled out the same form twice, at the end of the 2010/2011 academic year
and 2011/2012. The results and conclusions do not apply to the general public, and studies
are distinctive. All of the students participated in tourist trips in the studied period. This
is mainly due to mandatory practices that each tourism student must take in the course of
their studies. Judging by the number of trips shown in graph no 1 mandatory classes were
only part of the trips undertaken by the respondents.
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Graph 1. Number of students and the number of their trip as a tourist (vertical axis
presents number of students, horizontal axis presents number of touristic trips)
Source: Own research n=20, from 2010 till 2012
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In the 2010/2011 academic year the largest number of students participated in five or
six trips, as well as two or three trips. Some of the students participated in the 2010/2011
academic year in the Erasmus student exchange program, and this may be due to a large
number of trips undertaken by students in this academic year. This is evident in comparison
with the amount of travel in the 2011/2012academic year. In this case, most of the students
emigrated from two to four times. Significantly decreased the number of trips, because only
three of the students participated tourist trips five or six times. Only two of the students
participated in seven or more trips, the number of students appeared in both the 2010/2011
year and the 2011/2012 year. It can be assumed that the respondents were eager to use the
opportunity of tourist trips, especially because the study included only the period of the
academic year with the exception of holidays.
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Graph 2. Accommodation type during the tourist trip (vertical axis presents number of
students, horizontal axis presents accommodation type)

Source: Own research n=20, from 2010 till 2012

The students most used to choose budget accommodation options. Mostly hostels
and campsites. Indications of respondents add up to a value greater than the number of
respondents, because this question could select more than one option, and the answers
were not assigned weight. Interestingly we see higher popularity of couch surfing as a
form of accommodation. Of course it is not enough data to even talk about any trends or
new fashion.

One of the most important factors determining the availability of the tourist attractions
is the public transport. A well-developed network of transport allows for an easy and
relatively cheap way to reach tourist attractions. The students mainly travelled by private
cars. A large number of respondents used the aircraft in the 2010/2011 academic year it
is probably due to students going abroad for a scholarship under Erasmus Programme. In
particular, it shows a marked decline in the choice of aircraft in the 2011/2012 academic
year. Hitchhiking was not selected in the 2010/2011, but in the next period the hitchhiking
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was selected, it is probably because of the growing popularity of online sites that offer car-
pooling, which means the matching alone drivers with the passengers traveling the same
destination.
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Graph 3. Transport type chosen by the students (vertical axis presents number of
students, horizontal axis presents transport type)
Source: Own research n=20, from 2010 till 2012
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Graph 4. Information source about visited tourist attractions (vertical axis presents
number of students, horizontal axis presents information source)
Source: Own research n=20, from 2010 till 2012

Choosing a tourist destination is often preceded by a collection of information about the
available attractions. The data shows that the most common travel destination choice based
on the recommendation of friends and family surprisingly little information is collected
from official websites and assignment of the respondents increased the importance of
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informal information available on the relevant forums. This may prove pragmatism and
gather information from different sources, which should be characteristic of people who
want to become professionals in the tourism industry.
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Graph 5. Tourism purposes in the students opinion (vertical axis presents number of
students, horizontal axis presents tourism purposes)
Source: Own research n=20, from 2010 till 2012

Motivations for a tourist trip depend on many factors. In the case of student trips are
taken because of integration or away day, otherwise it can be understood as field trips in
the entertainment nature relatively few trips related to sightseeing of the region/place, only
eight students in 2010/2011 academic year and 6 students in the 2011/2012 academic year
pointed out sightseen.
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Graph 6. Recommendations to the visited places for family travel
Source: Own research n=20, from 2010 till 2012
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Word of mouth is one of the most effective ways to attract new customers. Students are
particularly worth recommending group that can provide positive information about the
visited places. This may prove that their positive attitude and fascination about tourism
trips. In response to the question whether the recommended places visited by them the vast
majority — 60% of respondents in the case studies in the 2010/2011 academic year and

60 % in the case studies in the period 2011/2012 — respondents strongly positively
expressed in the places visited as an attractive destination for families. None of the
respondents were answered a strong negatively about visited places, in order to serve a
family trip.

2010/2011 2011/2012
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Graph 7. Did you use a professional guide in the visited tourist attractions?
Source: Own research n=20, from 2010 till 2012

The tourism and recreation students should have ehought knowledge or available
materials allow them to be self guided in the visited place without the assistance of a
professional guide. Here you can find a relationship resulting from the choice of tourist
destination recommended by friends and family who could also convey the message that
usual routine passes guide. Also noteworthy is the nature of low budget trip taken by
students, as well as new technologies allowing them to obtain information on mobile
devices.

Some experience gained during tourist trips to assessing their availability and quality.
As the biggest problem of development of tourism in Poland surveyed students found
insufficient public transport, which was reflected in the earlier indications of the use of the
car as the most frequently chosen type of transport for tourist trips. Not so clear as in the
case of transport, but quite often pointed out — six students in the academic year 2010/2011
and eight students in the academic year 2011/2012 — the lack of sufficient promotion of
Polish tourist regions
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Graph 8. Main problems of polish tourism industry in the respondent opinion (vertical
axis presents number of students, horizontal axis presents problems type)
Source: Own research n=20, from 2010 till 2012
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Graph 9. Did you ate in the local restaurant during you tourist trip.
Source: Own research n=20, from 2010 till 2012

Low budget held by students is also visible at the indications for the use of the restaurant.
80 % of the students in the 2010/2011 year, and 70 % of subjects in the 2011/2012 academic
year has not treated the restaurant in order to know the local gastronomy. The reason why is
so reluctant to buy food services may be beyond the budget trips, as well as the possibility
to use the kitchen in many hostels, and thus the possibility of self-catered. The growing
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popularity of fast food restaurants types can further deepen the lack of willingness to use
local restaurant.
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Graph 10. Financial resources source for tourism purposes (vertical axis presents
number of students, horizontal axis presents financial source)
Source: Own research n=20, from 2010 till 2012
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Graph 11. Students expenditures for tourism purposes (vertical axis presents number of
students, horizontal axis presents expenditures in polish zloty)
Source: Own research n=20, from 2010 till 2012

The students do not have their own income, the source of money spent on tourist
trips come most often from their parents. Such indications granted sixteen surveyed
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during 2010/2011 and the fourteen students in the period 2011/2012. A large share of the
scholarship in the 2010/2011 year is due to the previously mentioned out a large number
of students participated the semester under Erasmus Programme. The share of work as a
source of income can result from the consciousness of students to gain experience in the
labour market, or the desire to relieve household budgets.

Amount of money spent by students on the trips do not qualify them to a group of
wealthy buyers wallet. A very dense share amount in excess of 1,101 Polish zlotys in
2010/2011 is due for the part of the foreign scholarship students and related expenses for
excursions. But comparing it to the year 2011/2012, it is clear that participation was due
to a special grant and should not be treated as regularly issued quotas. It can be concluded
that the respondents do not spend large sums on tourist trips. The conclusion of research
presents students as an important part of tourism market which is unfortunately not enough
recognised by the market. Key messages resulting from research:

1. Students use the Internet to find the information about tourism attraction but they
complain about update information presented on the websites.

2. Respondents assessed low the accessibility of public transport.

3. Students prefer budget accommodation.

4.  They prefer self-guided tour.

5. They prefer self-catering.

6. The main reason for travel is to integrate within group of student.

Students are undoubtedly an important part of the tourism market. It should be pointed
that the needs of this group are differently defined. This is not a group that can generate
large profits for the industry but they do not except a lot as the other groups. It is also worth
remembering that in the future students become a group of buyers with a larger budget.
Tour companies and other tenders might want to bear in mind the loyalty of buyers relative
to suppliers who treat their customers with respect.
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BUTPATH HA ITIOAOPOKI CTYJAEHTIB BPOLIJIABA, SIKI BUBYAIOTDH
TYPU3M, BITPOAOBK 2010-2012 POKIB
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MeTtoro0 CTaTTi € BUBYEHHS MOOITBHOCTI CTYCHTIB SIK TYPHCTIB, 8 TAKOK IPUBEPHEHHS YBaru
JI0 B)KJIMBOTO CETMEHTA TYPHUCTUYHOTO PUHKY, SIKM POPMYIOTH CTyAeHTH. JIOCIiPKEHHS MICTUTh
OLIIHKY BUTpAT, JECTHHALliH, a TAKOX PO3Mip PHHKOBOTO CErMEHTa, KU (OPMYIOTh CTYJCHTH.
Typusm Bifirpae BakJIHMBY poJib B €KOHOMIIli, OCOOIMBO Y MEHII iHAYCTpialbHO PO3BHHYTHX
perionax. JlocCmi/pKeHHST MMPOBEICHO CEPENl CTYACHTIB YHIBEpCHUTETiB Bpoliasa, siki BUBYAIOTH
TYPH3M Ta PEKPeallifo, IK MOTCHI[IHHUX CHOKHUBAYIB TYPHUCTHYHOTO TPOIYKTY.

Kniouosi cnoea: cTyneHTH, TypHU3M, TCCTHHAIIIS, peKpeallis.

PACXO/bI HA NIOE3JKU CTYAEHTOB BPOLJIABA, U3YYAIOLIIUX
TYPU3M, HA IIPOTA)KEHUU 2010-2012 'OJOB
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Llenpro 9TOH cTaThy SIBISETCS M3yYEHHUE MOOWMIBHOCTH CTYASHTOB KakK TypHCTOB, a TaKKe
NIpUBJICYEHHE BHUMAHUS K BaKHOMY CETMEHTY TYPHUCTHYECKOTO PBIHKA, KOTOPBIH (hOPMHPYIOT
cTyaeHThl. MccienoBanue BKIKOYAET OLECHKY 3aTpaT, JECTUHALUM, a TakkKe pasMep PhIHOYHOIO
CerMEHTa, KOTOPBIH (OPMHPYIOT CTYAEHTHL. TypH3M HIpaeT BaXKHYIO pPOIb B JKOHOMIKE,
0COOCHHO B MEHee WHIYCTPHAIBHO pa3BHTHIX perHoHax. lcciemoBaHue MpOBENCHO Cpenu
CTy/ICHTOB YHHBEPCUTETOB BpommaBa, M3ydaomux TypH3M U PEeKpearyio, Kak MOTeHIIHAIbHBIX
oTpeOuTeNel TypHCTHIECKOTO POAYKTA.

Kniouesvle cnosa: cTyaeHTbI, Typu3M, A€CTUHAIMSA, PEKPEaLHs.



